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Investor’s newsletter for www.igra.bg 
 
The Game news up to August 2024 
 
Up to August 2024, the game managed to execute all the planned marketing and product activities. 
Aligned with the marketing strategy, all commercials went live through TV commercials, Radio teasers, 
Outdoor prints and Digital materials. In the active campaign the commercials reached a total of 8 460 
000 impressions and above 1.5 million views on www.igra.bg .  
 
 
Placed commercials in campaigns April-Aug.2024:  
 

• 70 commercial streams for 30 days. All in the prime time of the biggest National TV-Nova 
Broadcast 
 

• Radio broadcast advertisements in Top 3 biggest stations, where 132 commercials in 20 days 
active campaigns.  
 

• Outdoor billboard campaign May-July - in major cities, near 270 positions (incl. Sofia, Plovdiv, 
Varna and Burgas) 
 

• Outdoor billboard campaign June-July - in smaller cities below 500 000 population, 179 
positions 
 

• Outdoor billboard campaign July-Jan.2025 in 14 Kaufland (biggest grocery retailer in BG) with 
177 positions. New strategy for the smaller cities where all the billboards are in the parking lot 
of the shops and the billboards are reserved up to January. 
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• Newly activated Tik Tok Chanel with currently reached above 100 000 views. In the channel we 

produced life videos for our material prizes.  
Videos: https://www.tiktok.com/@igra_bg?_t=8q2oHlCVw4O&_r=1  
 

 
Click here 

 
Click here 

 
Click here 

 
 

Results from the campaign 
 

• Reached total bets of 290 000 leva 
• Reached average bets per day, above 2 400 leva 
• Reached total registered players as of September 35 086 
• Reached highest active players up to 16 000 players, at the level of 30 000 registrations. 

(above 50% from all active users) 
 
 

https://www.tiktok.com/@igra_bg?_t=8q2oHlCVw4O&_r=1
https://www.tiktok.com/@igra_bg/video/7402156322868743457?_r=1&_t=8q2oHlCVw4O
https://www.tiktok.com/@igra_bg/video/7401897923241463072?_r=1&_t=8q2oHlCVw4O
https://www.tiktok.com/@igra_bg/video/7402194864558869792?_r=1&_t=8q2oHlCVw4O
https://www.tiktok.com/@igra_bg/video/7402156322868743457?_r=1&_t=8q2oHlCVw4O
https://www.tiktok.com/@igra_bg/video/7401897923241463072?_r=1&_t=8q2oHlCVw4O
https://www.tiktok.com/@igra_bg/video/7402194864558869792?_r=1&_t=8q2oHlCVw4O
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Summary of the campaign 
 

 After the beginning of the campaign on April 19th, the platform has managed to increase sales from 3 
000 monthly bets in Q1 of 2024, up to an average of 60 000 bets per month in Q2. The highest result 
was reached in July when the generated bets were 90 162 (with a set KPI of 100 000 for the month). 
From the beginning of the campaign, sales are growing constantly, along with the registered players 
per month. Sales in the first three months reached the set KPI's in the business plan, where the 
platform reached 65 000 bets on average per month or btw 2 000 and 2 500 bets per day. Total growth 
in sales is above 2,000 % for the period April – August 2024. 
 
Sales in July were affected by the change in gambling legislation. Despite this, the KPI for sales in Q2 
successfully reached 81% of the forecasted volume.  Total sales are 290 375 leva compared to 358 333 
set goal for the first 3 months. 
 

 
 

In terms of new registered players/registrations, the TV campaign successfully started with 1116 
registered users in the first 10 days and continued to grow in the next months. The number of 
registrations during the campaign kept the rising trend, aligned with the TV commercials and 
significantly increased in the last month due to growing Brand credibility.  In the last 4 months 
registration reached an average of 3500 per month, starting from 2 632 in May, 3 576 June (30% 
increase), 3 494 in July (dropped insignificantly when commercials were stopped in mid-July, due to 
the legislation changes) up to 5 536 registrations. In August registrations reached their highest level 
with a total increase of  100%, compared to the first month of the campaign. 
 
In terms of active players, we reached an average of 180 new registrations per day, where players that 
actually plaid are 125 on average, which is above 70% from the new registrations. The figures show the 
growing credibility of the Game amongst the attracted audience.  
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Monthly performance 
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